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The National Bureau of Standards has set stun·
dardl> for sizing children's clothing based on stlldien
of body measurements conllidered to be average for
particular agee. These standard!! are:
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.... witbsfz(J when shoppmg(of chitdrco's clothing. Two

. children .~ga8i,,'miltY vary not only in ileight and
weight, but i~bOdy proPortiotiS 8S well.

9izin~ categl.>iloo itlClud0;inf8~w :~l1~cl babies, toc.fd,.· .
len'l, children'll, girls andooyli,' . . .

Infanu. llnd babir.8 gal"mel1.w are sized by monthll
llnd weight. Toddl('}'ll garments nre eut fullcr to fit
over « dillper !md allow for "hllby fat." Children's
sizes nre for the child thlltiB growing taller and
ulimmer. Girls BizllS, in Borne product linea, may be
rt)gulnr for the underr.icveJoped figure, slim for the
slender underdeveloped figure, chubby for the neavy
underdeveloped figure or junior for the figure begin­
ning to develop. Boys sizes may come in slim. reg·
ular or hllilky.
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Si.nCl' the same nize may vr~l''y in different styleS,

be sure the garment ill trie~j on. Do not (:onfuPAJ llge
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(POUNDS)
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REMEMBER to measure your child each time a
shopping trip is planried, and that different brands
and styles mB" fit differently-SO TRY CLOTHES
ON.



Arrl!lngod for use In Minnesota by Sherr! A. Johnsen, Ext0n~lon Taxtllll~ tmd Clothing Specll'lll~t, Unlvonity (If Mlnn&tlOf.:.. Orlljh1'
oily pr0porGd by Nadine Hooklor, Extension Textiles end Clothing Specialist, Uni~l)rslty of Florida.

The in for motion \locn In this publication is for oduclllionol purposes only. Reference to commercial product~ or Irad,) n~mflS is modo with tho unci",·
standIng lhol 110 (llscriminotion is intended and no endorsement by tho Minnesota Ag"clllturol Extension Sllrv!\:e is illlpliod.

hswd in furtherance of coopllrotivc extension work in 1l9"culturo and home economics. acts r' Iv1av 8 end Jur.e 30, HJl4, 11\ cooperatIon With Iii"
U.S. Deportment of Agriculture. Norman A. Brown, Director of Agriculturol Extension Serv ';0, University of Minnesota, 51. Poul, Minm'so\IJ 5!l108.
Tho Univc"ity of M,nnesoto. including Iho AOriculturol Extonsion Servico, is committed to tho policy Ihot 011 porsons sholl hOllo I1qual OC('IlU 10 'IS
progroms, faCilities, and employmont without reoord to race, creed, color, sox, /latlonsl origin, or hondicap, 10 (;pntl


